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Strategic management is the process of specifying an organization’s objectives,
developing policies and plans to achieve these objectives, and allocating resources
so as to implement the plans. It is the highest level of managerial activity, usually
performed by the company’s Chief Executive Officer (CEO) and executive team.
It provides overall direction to the whole enterprise. An organization’s strategy
must be appropriate for its resources, circumstances, and objectives. The process
involves matching the company’s strategic advantages to the business environment
the organization faces. One objective of an overall corporate strategy is to put the
organization into a position to carry out its mission effectively and efficiently. A
good corporate strategy should integrate an organization’s goals, policies, and
action sequences (tactics) into a cohesive whole. To see how strategic management
relates to other forms of management, see management....

Source : http://en.wikipedia.org/wiki/Strategic_management

A. BOOKS (Located at the General Collection Shelves near the Circulation
Section)

Aaker, David A. (2008). Strategic market management. 8th ed. HF 5415.13
A23 2008

Barney, Jay B. (2008). Strategic management and competitive advantage :
concepts and cases. 2nd ed. HD 30.28 B3683 2008

Cullen, John B., K. Praveen Parboteeah. (2008). Multinational management :
a strategic approach. 4th ed. HD 62.4 C85 2008

Harrison, Jeffery S., Caron H. St. John. (2008). Foundations in strategic
management. 4th ed. HD 30.28 H3757 2008

Hill, Charles W.L., Gareth R. Jones. (2008). Essentials of strategic management.
HD 30.28 H54451

Keller, Kevin Lane. (2008). Strategic brand management : building, measuring,
and managing brand equity. 3rd ed. HD 69 B7K45 2008

Mullins, John W., Orville C. Walker, Harper W. Boyd. (2008). Marketing
management : a strategic decision-making approach. 6th ed. HF 5415.13
B669 2008

O’Hair, Dan, Gustav W. Friedrich, Lynda Dee Dixon. (2008). Strategic
communication in business and the professions. 6th ed. HD 30.3 035
2008

Schilling, Melissa A. (2008). Strategic management of technological
innovation. 2nd ed. HD 45 S33 2008



Weaver, Samuel C. (2008). Strategic financial management :applications of
corporate finance. HG 4026 W41

Ansoff, H. Igor. (2007). Strategic management. Classic ed. HD 31 A58 2007

Balakhrishnan, Nagraj. (2007). Managerial decision modeling with
spreadsheets. 2nd ed. HD 30.25 R46 2007

Carpenter, Mason A., Wm. Gerard Sanders. (2007). Strategic management :
a dynamic perspective : concepts and cases. HD 30.28 C37

Corvette, Barbara A. Budjac. (2007). Conflict management : a practical guide
to developing negotiation strategies. HD 42 C67

David, Fred R. (2007). Strategic management : concepts and cases. 11th ed.
HD 30.28 D385 2007

Donaldson, Bill, Tom O’Toole. (2007). Strategic market relationships : from
strategy to implementation. 2nd ed. HF 5415.55 D66 2007

Hill, Charles W.L., Gareth R. Jones. (2007). Strategic management : an
integrated approach. 7th ed. HD 70 U5H54 2007

Ingham, Jon. (2007). Strategic human capital management :creating value
through people. HD 4904.7 154

Pearce, John A. (2007). Formulation, implementation, and control of
competitive strategy. 10th ed. HD 30.28 P33 2007

Pearce, John A. 1, Richard B. Robinson, Jr. (2007). Strategic management
: formulation, implementation, and control. 10th ed. HD 30.28 P3395
2007

Rogers, Beth. (2007). Rethinking sales management : a strategic guide for
practitioners. HF 5438.4 R64

Spulber, Daniel F. (2007). Global competitive strategy. HD 30.28 S68

Supporting strategy : frameworks, methods and models. (2007). HD 30.28
S89

Thompson, Arthur A. (2007). Crafting and executing strategy : text and
readings. 15th ed. HD 30.28 T525 2007

Watson, Gregory H. (2007). Strategic benchmarking reloaded with six sigma
improve your company’s performance using global best practice. HD
62.15 W38

Wheelen, Thomas L., J. David Hunger. (2007). Strategic management and



business policy. 10th ed. HD 30.28 W43 2007

White, Margaret A., Garry D. Bruton. (2007). The management of technology
and innovation : a strategic approach. HD 45 W45

Zook, Chris. (2007). Unstoppable : finding hidden assets to renew the core
and fuel profitable growth. HD 2746 7266

Andersen, Torben Juul. (2006). Global derivatives : a strategic risk management
perspective. HG 6024 A3A49

Austin, Erica Weintraub, Bruce E. Pinkleton. (2006). Strategic public relations
management : planning and managing effective communication programs.
2nd ed. HD 59 A97 2006

Baye, Michael R. (2006). Managerial economics business strategy. 5th ed.
HD 30.22 B38 2006

Brache, Alan P., Sam Bodley-Scott. (2006). Implementation : how to transform
strategic initiatives into blockbuster results. HD 58.9 B73

Cases on strategic information systems. (2006). HD 30.213 C37

Christensen, Ralph. (2006). Roadmap to strategic HR : turning a great idea
into a business reality. HF 5549 C45

Cohen, William A. (2006). Marketing plan. 5th ed. HF 5415.13 C6348 2006

Cram, Tony. (2006). Smarter pricing : how to capture higher margins from
your market. HF 5416.5 C73

Cravens, David W., Nigel F. Piercy. (2006). Strategic marketing. 8th ed. HF
5415.135 C72 2006

Creveling, Clyde M. (2006). Six sigma for marketing processes : an overview
for marketing executives, leaders and managers. HF 5415.13 C74

Davenport, Thomas H., Marius Leibold and Swen Voelpel. (2006). Strategic
management in the innovation economy : strategy approaches and
tools for dynamic innovation capabilities. HD 58.8 D39

Day, George S., Paul J.H. Schoemaker. (2006). Peripheral vision : detecting the
weak signals that will make or break your company. HF 5415.13 D369

De Chernatony, Leslie. (2006). From brand vision to brand evaluation : the
strategic process of growing and strengthening brands. 2nd ed. HD 69
B7D455 2006

Dess, Gregory G., G.T. Lumpkin, Alan B. Eisner. (2006). Strategic management



: text and cases. 2nd ed. HD 30.28 D4745 2006

Durand, Rudolphe. (2006). Organizational evolution and strategic management.
HD 58.8 D88

Fallon, Fat and Fred Senn. (2006). Juicing the orange : how to turn creativity
into a powerful business advantage. HF 5415 F27

Foley, John and Julie Kendrick. (2006). Balanced brand : how to balance the
stakeholder forces that can make or break your business. HD 69 B7 F65

Gorchels, Linda. (2006). The product’s manager’s handbook. 3rd ed. HF 5415.
15 G63 2006

Gottschalk, Petter. (2006). E-business strategy, sourcing, and governance. HF
5548.32 G67

IT-enabled strategic management : increasing returns for the organization.
(2006). HD 30.2 185

Johansson, Johnny K. (2006). Global marketing : foreign entry, local marketing,
global management. 4th ed. HF 1416 J63 2006

Kaplan, Robert S., David P. Norton. (2006). Alignment. HD 30.28 K3543

Kasper, Hans, Piet Van Helsdingen and Mark Gabbott. (2006). Services
marketing management : a strategic perspective. 2nd ed. HD 9980.5
K375 2006

Katsioloudes, Marios I. (2006). Strategic management : global cultural
perspectives for profit and non-profit organizations. HD 30.28 K37

Killing, Peter J. (2006). Must-win battles : how to win them, again and again.
HD 30.28 K545

Kotler, Philip. (2006). Marketing management. 12th ed. HF 5415 K 69 2006

Luecke, Richard. (2006). Harvard business essentials : marketer’s toolkit : the
10 strategies you need to succeed. HF 5415 H2433

Managing customer relationships on the internet. (2006). HF 5415.5 M353

Marcus, Alfred A. (2006). Big winners and big losers : the 4 secrets of long
term -business success and failure. HF 5386 M30

Marketing management : an Asian perspective. (2006). 4th ed. HF 5415.13
M375 2006

Marketing planning guide. (2006). 3rd ed. HF 5415.13 S87 2006



Marr, Bernard. (2006). Strategic performance management : leveraging and
measuring your intangible value drivers. HF 5549.5 P35M37

McCue, Sarah S. (2006). Farce to force : building profitable e-commerce
strategies. HF 5548.32 M37

McFarlin, Dean B., Paul D. (2006). Sweeney International management :
strategic opportunities and cultural challenges. 3rd ed. HD 52.4 M395
2006

Mello, Jeffrey A. (2006). Strategic human resource management. 2nd ed. HD
58.9 M45 2006

Muhlbacher, Hans. (2006). International marketing : a global perspective. 3rd
ed. HF 1416 D34 2006

Pearlson, Keri E., Carol S. Saunders. (2006). Managing and using information
systems : a strategic approach. 3rd ed. HD 30.2 P4 2006

Peng, Mike W. (2006). Global strategy. HD 30.28 P35

Peter, Paul J. and James H. Doonelly Jr. (2006). Marketing management :
knowledge and skills. 8th ed. HF 5415.13 P48 2007

Pitts, Robert A., David Lei. (2006). Strategic management : building and
sustaining competitive advantage. 4th ed. HD 30.28 P528 2006

Purchasing and supply chain management : strategies and realities. (2006).
HD 38.5 P87

Quelch, John A. and Christopher A. Bartlett. (2006). Global marketing
management : a casebook. 5th ed. HF 1416 G56 2006

Ralston, Bill and lan Wilson. (2006). The scenario-planning handbook : a
practitioner’s guide to developing and using scenarios to direct strategy
in today’s uncertain times. HD 30.28 R348

Rangan, Kasturi V. (2006). Transforming your go-to-market strategy : the three
disciplines of channel management. HF 5415.129 R36

Ringland, Gill. (2006). Scenario planning : managing for the future. 2nd ed.
HD 30.28 R56 2006

Rochlin, Dave. (2006). Hunter or hunted? : technology innovation and
competitive strategy. HD 41 R63

Roll, Martin. (2006). Asian brand strategy : how Asia builds strong brands.
HD 69 B7R65



Ross, Jeanne W., Peter Weill, David Robertson. (2006). Enterprise architecture
as strategy : creating a foundation for business execution. HD 45.2 R72

Rovell, Darren. (2006). First in thirst : how Gatorade turned the science of
sweat into a cultural phenomenon. HD 9348 U54G38

Scenarios in marketing : from vision to decision. (2006). HF 5415.13 S27
Sloan, Julia. (2006). Learning to think strategically. HD 30.28 S53
Strategic issues in international retailing. (2006). HF 5429 S77

Todeva, Emanuela. (2006). Business networks : strategy and structure. HD
69 S8T63

Waters, Donald. (2006). Operations strategy. HD 30.28 W38

Aaker,David A. (2005). Strategic market management. 7th ed. HF 5415.13
A23 2005

Abramowich, Edward. (2005). Six sigma for growth : driving profitable top-
line results. HD 62.15 A24

Ackermann, Fran and Colin Eden with lan Brown. (2005). Practice of making
strategy : a step-by-step guide. HD 30.28 A25

Allison, Michael, Jude Kaye. (2005). Strategic planning for nonprofit
organizations : a practical guide and workbook. HD 62.6 A45 2005

Anderson, Dianna L., Merrill C. Anderson. (2005). Coaching that counts :
harnessing the power of leadership coaching to deliver strategic value.
HD 30.4 A53

Arussy, Lior. (2005). Passionate and profitable : why customer strategies fail
and ten steps to do them right. HF 5415.5 A78

Birchall, David and George Tovstiga. (2005). Capabilities for strategic
advantage : leading through technical innovation. HD 45 B53

Blackwell encyclopedia of management. Strategic management. (2005). 2nd
ed. HD 30.15 B455 2005 v.12

Conrad, Charles, Marshall Scott Poole. (2005). Strategic organizational
communication in a global economy. 6th ed. HD 30.3 C655 2005

Cullen, John B., K. Praveen Parboteeah. (2005). Multinational management :
a strategic approach. 3rd ed. HD 62.4 C85 2005

Cost management : a strategic emphasis. (2005). 3rd ed. HF 5686 C8B559
2005



Developing sourcing capabilities : creating strategic change in purchasing and
supply management. (2005). HF 5437 D44

Dynamic enterprise architecture : how to make it work. (2005). HD 30.28
D92

David, Fred R. (2005). Strategic management : concepts and cases. 10th ed.
HD 30.28 D385 2005

Dess, Gregory G., G.T. Lumpkin, Marilyn Taylor. (2005). Strategic management
: creating competitive advantages. 2nd ed. HD 30.28 D4743 2005

Dranove, David and Sonia Marciano. (2005). Kellogg on strategy : concepts,
tools, and frameworks for practitioners. HD 30.28 D72

Enterprise development : the challenges of starting, growing and selling
businesses. (2005). HC 256.6 E57

Galbraith, Jay R. (2005). Designing the customer-centric organization : a guide
to strategy, structure, and process. HF 5415.5 G34

Gopinath, C., Julie Siciliano. (2005). Strategize! : experiential exercises in
strategic management. 2nd ed. HD 30.28 G667 2005

Gupta, Sunil, Donald R. Lehmann. (2005). Managing customers as investments
: the strategic value of customers in the long run. HF 5415.55 G87

Hrebiniak, Lawrence. (2005). Making strategy work : leading effective
execution and change. HD 30.28 H73

Kim, Bowon. (2005). Mastering business in Asia : supply chain management.
HD 30.28 K54

Lachotzki, Fred and Robert Noteboom. (2005). Beyond control : managing
strategic alignment through corporate dialogue. HD 58.8 L31

Lucas, Henry C. (2005). Information technology : strategic decision making
for managers. HD 30.2 L83

Maymand, Mohammad Mahmoudi. (2005). Global strategic management.
HD 62.4 M39

McGrath, Rita Gunther, lan C. MacMillan. (2005). MarketBusters : 40 strategic
moves that drive exceptional business growth. HD 30.28 M3838

Mintzberg, Henry, Bruce Ahlstrand, Joseph Lampel. (2005). Strategy safari
: a guided tour through the wilds of strategic management. HD 30.28
M564



Marketing management : a strategic decision-making approach. (2005). 5th
ed. HF 5415.13 M84 2005

Operations management : a strategic approach. (2005). HD 30.28 064

O’Hair, Dan, Gustav W. Friedrich, Lynda Dee Dixon. (2005).
Strategic communication in business and the professions. 5th ed. HD
30.3 035 2005

Pearce, John A. Il, Richard B. Robinson. (2005). Strategic management
: formulation, implementation, and control. 9th ed. HD 30.28 P3395
2005

Rugman, Alan M. (2005). The regional multinationals : MNEs and “global”
strategic management. HD 2755.5 R83

Restructuring strategy : new networks and industry challenges. (2005). HD
45 R39

Strategic planning and performance management : develop and measure
winning strategy. (2005). HD 30.28 K46

Schilling, Melissa A. (2005). Strategic management of technological
innovation. HD 45 S33

Shapiro, Eileen C., Howard H. Stevenson. (2005). Make your own luck : 12
practical steps to taking smarter risks in business. HD 30.28 S41

Smith, Brian D. (2005). Making marketing happen : how great companies
make strategic planning work for them. HF 5415.13 S595

Smith, Malcolm. (2005). Performance measurement management : a strategic
approach to management accounting. HF 5657.4 S55

Thompson, John L. with Frank Martin. (2005). Strategic management :
awareness and change. 5th ed. HD 30.28 T56 2005

Thompson, Arthur A., A.J. Strickland 111, John E. Gamble. (2005). Crafting
and executing strategy : the quest for competitive advantage :
concepts and cases. 14th ed. HD 30.28 T527 2005

Ulwick, Anthony W. (2005). What customers want : using outcome-driven
innovation to create breakthrough products and services. HF 5415.153
u49

Yorks, Lyle. (2005). Strategic human resource development. HF 5549.5
M3Y68



B. MULTIMEDIA (Located at the Electronics Resources Section)

Hill, Charles W.L., Gareth R. Jones. (2008). Essentials of strategic.
management. 3 DVD. HD 30.28 H5445

Balakrishnan Nagraj. (2007). Managerial decision modeling with spreadsheets.
2m ed. CD-ROM (4 3/4 in.) HD 30.25 R46 2007

Baye, Michael R. (2006) Managerial economics business strategy. 1 CD-ROM
(4 3/4in.). 5th ed. HD 30.22 B38

Gorchels, Linda. (2006) The product manager’s handbook. 1 CD-ROM (4 3/4
in.). 3rd ed. HF 5415.15 G63

Levine, David M. (2006) Business statistics :a first course. 1 CD-ROM (4 3/4
in.). 4th ed. HF 1017 B382 2006

Allison, Michael, Jude Kaye. (2005). Strategic planning for nonprofit
organizations : a practical guide and workbook. 2nd ed. 1 CD-ROM.
HD 62.6 A45 2005

Cullen, John B., K. Praveen Parboteeah. (2005). Multinational management :
a strategic approach. 3rd ed. 1 CD-ROM. HD 62.4 C85 2005

ALSO AVAILABLE IN THE LIBRARY

1. Gale Virtual Reference Library takes research to the next level by
delivering great reference print titles electronically. Providing 24/7 access
conveniently. Below are the current E-book titles in the library.

e Brand New Brand Thinking , 2002

e Brand Royalty , 2004

e BrandChild: Insights into the Minds of Today’s Global Kids , 2003
e Bridging the Culture Gap , 2004

e Business Data Communications and Networking: A Research
Perspective , 2007

e Cases on Strategic Information Systems , 2006

e Change Game: How Today’s Global Trends Are Shaping Tomorrow’s
Companies , 2002

e Change Management Excellence , 2004

e Corporate Finance Handbook , 3" ed., 2002

e  Customer Management Scorecard , 2002

e Database Modeling for Industrial Data Management; Emerging



Technologies and Applications , 2006

E-Business Innovation and Process Management , 2007
Effective Writing Skills for Public Relations , 3" ed., 2005
Encyclopedia of American Industries , 4" ed., 2v, 2005

Global Brand Strategy: Unlocking Branding Potential Across
Countries, Cultures and Markets , 2003

Global Logistics and Distribution Planning , 4" ed., 2003

Handbook of Intellectual Property Management: Protecting,
Developing and Exploiting Your IP Assets , 2004

How to Prepare a Business Plan , 4" ed., 2004

Inside-Out Marketing: How to Create an Internal Marketing Strategy ,
2002

International Guide to Management Consultancy , 2" ed., 2003
Key Account Management , 3" ed., 2004

Key Marketing Skills: Strategies, Tools and Techniques for Marketing
Success , 2" ed., 2004

Knowledge Management Systems: Value Shop Creation , 2007
Leader’s Guide to Lateral Thinking Skills , 2003

Learning Maps and Memory Skills , 2" ed., 2004

Living the Brand , 2" ed., 2004

Making Sense of Change Management , 2004

Management Consulting in Practice: Award-winning Case Studies ,
2004

Marketing Audit Handbook: Tools, Techniques and Checklists to
Exploit Your Marketing Resources , 2002

Philosophy of Branding: Great Philosophers Think Brands , 2004

Tales for Change: Using Storytelling to Develop People and
Organizations , 2004

Top Consultant , 4" ed., 2004

Transforming the Company: Manage Change, Compete and Win , 2
ed., 2002

Understanding Facilitation: Theory and Principles , 2002
Utilizing and Managing Commerce and Services Online , 2007
e-Procurement in Emerging Economies: Theory and Cases , 2007



2. Blackwell Encyclopedia of Management (http://search.ebscohost.com)
The Blackwell Encyclopedia of Management Library is comprised of 12
volumes, with over 4,400 entries, each covering major subject areas. In
addition to the 12 volumes of the Blackwell Encyclopedia of Management,
this database also features a series of Blackwell business and management
focused handbooks, companions and Strategic Management Society
titles.

3. EBSCO Business Source Complete (http://search.ebscohost.com)

A comprehensive, business periodical database that includes scholarly
journals and business periodicals covering topics such as management,
economics, finance, accounting, international business and much more. It
contains full text sources ranging from general business periodicals such
as Business Week, Forbes, Fortune, American Banker, etc. to academic
journals such as Harvard Business Review, Journal of Management,
Academy of Management Review, Review of Economics & Statistics, etc.
and provides cumulative indexing and abstracts for 3,010 business journals
and cumulative full text for over 2,740 journals.

4. Westlaw (http://www.westlaw.com) is an online legal research service
providing quick, easy access to West’s vast collection of statutes, case
law materials, public records and other legal resources, as well as current
news articles and business information.



